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Parsl identifies as ‘cannabis tracking that makes your business better’. 
Essentially our business seeks to assist customers through making 
the things they have to do easier and giving them the data to make 
smarter business decisions. This ensures that users of the Parsl 
platform don’t have to worry about the technical aspects of the track-
and-trace process whilst simultaneously gaining valuable information 
about their own consumers. 

Parsl appears to be relatively casual at a superficial level, although 
in a deeper sense is encoded with technical language and processes. 
Our goal is to be approachable and friendly to customers through 
converting technical information into easy to understand language.  
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Founder & CEO of Parsl 
Before I started Parsl, like most people, 
I thought cannabis was for getting high. 
This was despite the fact that I had 
actually used cannabis as a medicine 
for a large part of my adult life.

When I was 17 years old, my life 
was turned upside down after being 
diagnosed with Chronic Myeloid 
Leukemia (CML).

Within a few weeks I went from living a normal life to being put on 
a pill-based chemotherapy, which resulted in losing 20kg of weight 
within the first week. The medication was completely debilitating and 
I was told I could be on it for <tmeframe>. 

Medicinal cannabis was not available at the time, but I began to 
explore self-medication. Though not ideal, this allowed me to 
maintain a relatively happy life. I was able to go to university, get 
married and have three wonderful children. I received a PhD in 
electrical engineering and developed a career through expertise in a 
range of technologies including RFID, NFC and blockchain.

Many years later, I received an invitation to a meetup exploring 
medicinal cannabis at the Peter Maccallum Cancer Centre. This is 
when my understanding of cannabis as a medicine changed.

From the beginning of the meetup, I began seeing for the first time 
in my life real science and data to backup and verify why cannabis 
is effective as a medicine. However the biggest impact on my 
thinking came from a case study on a heroic young man named Ben 
Oakley, who was diagnosed with a rare condition named “Stiff Man 
Syndrome”, that resulted in him experiencing severe pain that he 
rated a “14 out of 10”. He experienced seizures so violent, that 6 strong 
country men were unable to hold him down, and sometimes had 
them up to 200 times a day.

Ben was receiving all sorts of medication, much of it opioide based, 
none of which were containing his symptoms, until his parents were 
able to illegally source medicinal cannabis for their son. Thanks to 
their courage and ingenuity, Ben’s pain doesn’t go above a 7 out of 10 
and he has almost stopped having seizures. 



This blew my mind. I couldn’t believe that seeking out such an 
incredibly effective medicine for their son could turn Ben’s parents 
into criminals. After the event, the more I looked into the different 
cannabis industries around the world, the more astounded I became. 
I found that even in jurisdictions with the most open cannabis laws, 
major obstacles still existed that restricted the access of cannabis 
to people who need it the most and made business operations 
unnecessarily complicated and expensive.

This was a moment of clarity for me. A point in my life when all my 
experiences both personally and professionally came together. I saw 
a way that I could use my knowledge of cutting edge technologies 
to create an ideal ecosystem for the cannabis industry that could 
be efficient, safe, transparent, and economically optimised. And the 
concept of that ecosystem was how Parsl was born.



Brand voice in 3 words
Casual
Familiar, everyday language, informal, colloquial

Enthusiastic
Excited, energetic, passionate 

Informative
Factual, educational, technical
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Voice 
Characteristic

Description Do Don’t

Casual We turn techni-
cal information 
into easy to 
read/compre-
hend words

Be familiar/
casual in your 
tone 
Relate to the 
audience

Be informal
Be unprofessional

Enthusiastic We’re passion-
ate about our 
technology and 
advances in 
the cannabis 
industry

Be champions 
for the industry 
Use energetic 
language to en-
gage readers

Use passive voice
Be dull

Informative We want to 
inform our 
customers of 
current/future 
technolo-
gies and how 
they’re helping 
the legal canna-
bis industry

Give education-
al information 
Use factual 
evidence when 
necessary

Be too technical



Consumer Goals 
Parsl targets consumers who are key innovators and early adopters of 
new technologies. They aren’t scared to take risks in order to optimise 
the processes in their business although they are always sure to make 

smart decisions when deciding what risks to take. 

Explicit: 
Consumers require a process that complies with all regulations 
placed on the legal cannabis industry to avoid being penalised. They 
want to learn more about their consumers behavior, wants and needs 

in order to tailor their business to fit these requirements. 

Implicit: 
Consumers want to feel as though they are at the forefront of new 
technologies, they want to feel that they’re pushing the current 
boundaries and be kept up to date with the industry to obtain a 

modern approach to the way they do business. 

Brand Ethos 
Parsl is in the business of making legal cannabis businesses better 
through cutting-edge technologies that enhances their trace and 
tracking systems. We help satisfy the needs of our customers through 
eliminating the stress of complying with strict regulations while also 
giving them valuable data on their own consumers. Parsl is different 
from other cannabis track-and-trace companies as we offer genuine 
value to everyone involved in the cannabis supply-chain from 
growers to regulators to  law enforcement and many more. 
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Parsl’s logo is a simple design communicating our focus on security 
through the inclusion of the lock which is the main feature of the logo. 

The green is used across all three variations of the logo as it 
communicates our affiliation with the cannabis industry and allows 
people to easily identify our company through all relevant branding. 

Icon
The icon is derived from the main feature of the logo; the lock. It 
communicates the essence of the main logo in a more succinct and 
simple way and can be used in a more casual sense mirroring that of a 
stamp.  



Logo Variations
The Parsl logo comes in three variations, choosing what particular 
logo to use is dependant on the background, its size and colours.

A. Logo Usage
The top logo can be used in ‘Everglade’ and ‘Aqua Spring’ variations 
depending on the background colouring. Usage of this logo will work 
best in documents that have a generous amount of horizontal spacing 
as it is wider than the other logos.

B. Logo Usage
This logo works best for documents that are limited with horizontal 
spacing and that are a little more cramped, when a sense of vertical 
and horizontal symmetery id desired or when it is being used in a 
‘branded’ stamp type function. The transparency of the ‘Parsl’ font 
gives the sense of space and allows the background to show through 
the text so is best to use when the background is more simple. The 
colour variation will depend on the colouring and detail of the back-
ground.

C. Logo Usage
This logo works best when spacing is limited in the document and 
the background is too detailed. In situations where the background is 
lighter, the logo on the left should be used and where the background 
is darker the logo on the right should be used.



Sizing
Minimum Width

The full logo in any of its forms should only be used when it can be 
represented at 150px in web format or 40mm in print format
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Logo Usage
Isolation Zone
20px top and bottom
30 px left and right
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The color palette for Parsl involves four key colors and their various 
shades. Other colors may be used but for any prominent aspects of 
brand-related design, the below colours should always be used.

Everglade

Fruit Salad

Aqua Spring

Violet

Primary

Secondary

Background

Highlight

FOR WEB USE
Red:  28
Green: 76  
Blue:  41

HEX CODE
# 1c4c29

FOR WEB USE
Red:  80
Green: 172 
Blue:  79

HEX CODE
# 50ac4f

FOR WEB USE
Red:  230
Green: 241
Blue:  227

HEX CODE
# e6f1e3

FOR WEB USE
Red:  125
Green: 34
Blue:  127

HEX CODE
# 7d227f

FOR PRINTING 
USE
Cyan:  84
Magenta: 43
Yellow: 94
Key:  46

FOR PRINTING 
USE
Cyan:  71
Magenta: 0
Yellow: 84
Key:  0

FOR PRINTING 
USE
Cyan:  13
Magenta: 0
Yellow: 14
Key:  0

FOR PRINTING 
USE
Cyan:  62
Magenta: 98
Yellow: 2
Key:  0



Breakdown
No’s & Tints
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Parsl has two main font options which have varying uses which are 
established below. 

PRIMARY FONT / HEADINGS

Montserrat Bold
ABCDEFGHIKLMNOPQRSTUV-
WXYZ
abcdefghiklmnopqrstuvwxyz

SECONDARY FONT / BODY TEXT

Domine
ABCDEFGHIKLMNOPQRSTUVWXYZ
abcdefghiklmnopqrstuvwxyz
01234567890!@$%



Hierachy
Below is the basic heirachy of default use of typography. It is not 
comprehensive and deviations are acceptable when justified.

FONT SIZE 20 PT

Headline - Montserrat Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz.,“”’‘
123456789£$?!<>{}[]#¢™®

FONT SIZE 12 PT

Sub-Headline - Montserrat Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz.,“”’‘
123456789£$?!<>{}[]#¢™®

FONT SIZE 12 PT

Content - Domine
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz.,“”’‘
123456789£$?!<>{}[]#¢™®

FONT SIZE 9 PT

Caption - Domine
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz.,“”’‘
123456789£$?!<>{}[]#¢™®
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In most cases use sentence case in headings and body text (normal 
capitalization at the start of sentences and for proper nouns)

This is in comparison to the alternatives of all uppercase and title case 
which have readibility issues.

Reasons

Capitalization impacts a reader’s ability to easily scan text as all letters 
are the same height and therefore harder to differentiate.

Title case can be disorientating when used in long sentences as 
the captilalization can make a reader stop and process each word 
individually.

Exceptions

Designed text that is one-three lines long can be either all captilized 
or all lowercase so as not to unbalance tha aesthetic of the design. 
lowercase is prefered as is still delivers variety of letter height and 
conveys a sense of casualness.

Buttons and one-two word headings/CTAs can be fully capitalized 
as it is important for them to stand out and their briefness means 
scanability will be less of an issue.

Sentence case

All uppercase

Title case



Punctuation
Full stops

Use full stops should be used at the end of all normal sentences 
including at the end of bullet points and numbered lists where each 
point is a completely independant sentence.

The exceptions for using full stops are:

• Headings

• Bullet points and numbered lists where each point is a 
continuation of the lead in sentence (such as this one)

Other guidelines
In other situations when it comes to punctuation, adhere to the 
principle of ‘less is more’.

Other considerations
Although Parsl is an Australian based company our main focus is 
currently in the North American market.

Therefore all spelling should conform to American English 
standardization.



info@parsl.co
www.parsl.co


